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Accessibility at UW–Madison

• University-wide priority
• All digital tools and electronic resources used in university 

programs, services, and activities
• Ensuring equal access to programs and events is our shared 

responsibility and benefits everyone



Accessibility at UW–Madison

• In 2024, the Department of Justice (DOJ) passed a new
digital accessibility rule for the Americans with Disabilities Act 
(ADA) requiring public universities’ digital tools to be 
accessible starting April 26, 2027

• Launched UW-Madison Digital Accessibility Initiative (UDAI) 
implement recommendations

• USDA Civil Rights Compliance 

https://www.federalregister.gov/documents/2024/04/24/2024-07758/nondiscrimination-on-the-basis-of-disability-accessibility-of-web-information-and-services-of-state
https://it.wisc.edu/university-digital-accessibility-initiative/
https://it.wisc.edu/university-digital-accessibility-initiative/
https://it.wisc.edu/university-digital-accessibility-initiative/


Today’s Agenda

• Digital Accessibility
• Printed pieces, social media, flyers, email newsletters, website

• Event Accessibility
• Event promotions and communications

• Website Accessibility 
• Friendly reminders

• Web Hosting Migration Timeline 

• Examples included ☺



Digital Accessibility



Accessibility Do’s (and Don’ts)

• Branding
• Text, alt text
• Color contrast
• Links, buttons, QR codes
• Video captions
• Where should my information go?

➢ How to incorporate the do’s and don’ts



Accessibility Do’s (and Don’ts)
Branding

• Colors, fonts, and other elements created to work well 
together
• Easier to make your content accessible

• Font: Red Hat Display, Red Hat Text

Badger Red
#C5050C

White
#FFFFFF

Dark Red
#9B0000

Light Gray
#E1E5E7

Black
#121212

brand.wisc.edu

https://brand.wisc.edu/


Accessibility Do’s (and Don’ts)
Text

• UW’s official type faces prioritize 
readability while preserving personality
• Red Hat Display → large sizes, headings
• Red Hat Text → small sizes, body copy

• Avoid highly decorative, cursive, or 
thin fonts

• Bigger font size = easier readability 
• Small font sizes = hard to read 

Easy to read
Hard to read



Accessibility Do’s (and Don’ts): 
Text

• Utilize a text hierarchy
• Clear title/main point followed by the 

most important relevant information

• Bullet points and lists improve 
readability

• Less text is more 
• Large wall of text = hard to read 



Accessibility Do’s (and Don’ts)
Alt text

• Alt text communicates the “what” and the “why” of an image
• Used by assistive technology, such as screen readers 

• Brief, descriptive, and consider the context
• 150 characters or fewer is key 

• Guidance on how to write alt text
• UW–Madison Alternative Text Guide

https://digitalaccessibility.wisc.edu/make-it-accessible/alternative-text/
https://digitalaccessibility.wisc.edu/make-it-accessible/alternative-text/
https://digitalaccessibility.wisc.edu/make-it-accessible/alternative-text/
https://digitalaccessibility.wisc.edu/make-it-accessible/alternative-text/


Accessibility Do’s (and Don’ts): 
Color contrast



Accessibility Do’s (and Don’ts): 
Color contrast

• Digital text color combinations 
must meet a contrast ratio of at 
least 4.5:1 to comply with UW’s 
Digital Accessibility Policy

• You can use a contrast checker 
tool to check your own work
• WebAIM Contrast Checker

https://webaim.org/resources/contrastchecker/
https://webaim.org/resources/contrastchecker/


Accessibility Do’s (and Don’ts)
Links, Buttons & QR Codes

• Link text should tell users where to go
• “Check out the photo gallery” 
• “Click here” 

• Button text should describe the action
• “Submit application” 
• “Click here to submit” 

• Use QR codes appropriately
• Digital screen advertisement 
• Social media graphic 



Accessibility Do’s (and Don’ts)
Video captions

• Captions are essential for some users to access video content
• Allows deeper understanding of material for all users

• Captions should be:
• Accurate
• Use correct punctuation
• Introduce a new speaker in brackets
• Indicate relevant ambient sounds or music

• Guidance on captioning tools and best practices
• UW–Madison Multimedia Accessibility Guide

https://digitalaccessibility.wisc.edu/make-it-accessible/multimedia/
https://digitalaccessibility.wisc.edu/make-it-accessible/multimedia/
https://digitalaccessibility.wisc.edu/make-it-accessible/multimedia/
https://digitalaccessibility.wisc.edu/make-it-accessible/multimedia/


Accessibility Do’s (and Don’ts)
Where should my information go?

• Materials you create should not be the sole place for 
information to live
• Point to a main source of information → website, social media caption

• Do not overload social graphics, flyers, PDFs, etc. with 
information 



How do I incorporate 
accessibility into…



How do I incorporate accessibility into…
Social Media

• Graphics
• Branded → colors, fonts
• Appropriate color contrast
• Not too much text, font size
• Clear hierarchy
• No QR code
• Includes alt text, captions if video

• Post copy
• Descriptive link text
• Includes additional information not found on the graphic



• Branded → colors, fonts 
• Appropriate color contrast 
• Not too much text, font size 
• No QR code 
• Link to read more elsewhere 



• Branded → colors, fonts 
• Appropriate color contrast 
• Not too much text, font size 
• No QR code 
• Link to read more elsewhere 



• Too much text 
• Text size is too small 
• Lack of color contrast 



How do I incorporate accessibility into…
Graphics

• Branded → colors, fonts
• Appropriate color contrast
• Not too much text, font size
• QR codes when appropriate
• Alt text if shared online



Digital screen advertisement 

• Branded → colors, fonts 

• Appropriate color 
contrast 

• Not too much text, 
large font size 

• Appropriate QR code 



• Branded → colors, fonts 

• Appropriate color 
contrast 

• Not too much text, 
large font size 



How do I incorporate accessibility into…
Email newsletters

• Appropriate color contrast
• At least 12 pt font size

• We recommend 16 pt

• Descriptive link text and buttons
• Split your content into “chunks” with headings
• Utilize lists
• Majority of email text not contained in graphics

• Text in graphics becomes “trapped”

• Graphics, images have alt text



Snippets from the InsideUW e-newsletter 

• Chunks of text, headings 
• Descriptive links 
• Body text not in graphics 



From Bucky’s Varsity 
Meats e-newsletter 

• Branded 
• Chunks of text, headings 
• Newsletter is one image 



How do I incorporate accessibility into…
Flyers

• Branded → colors, fonts
• Appropriate color contrast
• Use QR codes
• More text is okay, but avoid walls of text

• Utilize lists



• Branded → colors, fonts 
• Appropriate color contrast 
• Not too much text, 

large font size 
• Uses lists 
• QR code 



How do I incorporate accessibility into…
PDFs

• We recommend not linking to PDFs to share information
• Take the content of the PDF and put it on your website, 

e-newsletter, etc., instead
• If you are uploading PDFs to your website, they need to be 

made accessible by tagging them
• UW–Madison Document Accessibility Guide

https://digitalaccessibility.wisc.edu/make-it-accessible/documents/
https://digitalaccessibility.wisc.edu/make-it-accessible/documents/
https://digitalaccessibility.wisc.edu/make-it-accessible/documents/
https://digitalaccessibility.wisc.edu/make-it-accessible/documents/


Digital accessibility resources

● UW-Madison Make it Accessible
○ https://digitalaccessibility.wisc.edu/make-it-accessible/

● Digital Accessibility Fundamentals
○ https://digitalaccessibility.wisc.edu/make-it-accessible/fundamentals/

● UW-Madison Digital Accessibility Hub
○ https://digitalaccessibility.wisc.edu/

● University Digital Accessibility Initiative (UDAI)
○ https://it.wisc.edu/university-digital-accessibility-initiative/

● Document Accessibility
○ https://digitalaccessibility.wisc.edu/make-it-accessible/#document-

accessibility

https://digitalaccessibility.wisc.edu/make-it-accessible/
https://digitalaccessibility.wisc.edu/make-it-accessible/
https://digitalaccessibility.wisc.edu/make-it-accessible/
https://digitalaccessibility.wisc.edu/make-it-accessible/
https://digitalaccessibility.wisc.edu/make-it-accessible/
https://digitalaccessibility.wisc.edu/make-it-accessible/
https://digitalaccessibility.wisc.edu/make-it-accessible/fundamentals/
https://digitalaccessibility.wisc.edu/make-it-accessible/fundamentals/
https://digitalaccessibility.wisc.edu/make-it-accessible/fundamentals/
https://digitalaccessibility.wisc.edu/make-it-accessible/fundamentals/
https://digitalaccessibility.wisc.edu/make-it-accessible/fundamentals/
https://digitalaccessibility.wisc.edu/make-it-accessible/fundamentals/
https://digitalaccessibility.wisc.edu/
https://digitalaccessibility.wisc.edu/
https://it.wisc.edu/university-digital-accessibility-initiative/
https://it.wisc.edu/university-digital-accessibility-initiative/
https://it.wisc.edu/university-digital-accessibility-initiative/
https://it.wisc.edu/university-digital-accessibility-initiative/
https://it.wisc.edu/university-digital-accessibility-initiative/
https://it.wisc.edu/university-digital-accessibility-initiative/
https://it.wisc.edu/university-digital-accessibility-initiative/
https://it.wisc.edu/university-digital-accessibility-initiative/
https://digitalaccessibility.wisc.edu/make-it-accessible/#document-accessibility
https://digitalaccessibility.wisc.edu/make-it-accessible/#document-accessibility
https://digitalaccessibility.wisc.edu/make-it-accessible/#document-accessibility
https://digitalaccessibility.wisc.edu/make-it-accessible/#document-accessibility
https://digitalaccessibility.wisc.edu/make-it-accessible/#document-accessibility
https://digitalaccessibility.wisc.edu/make-it-accessible/#document-accessibility
https://digitalaccessibility.wisc.edu/make-it-accessible/#document-accessibility
https://digitalaccessibility.wisc.edu/make-it-accessible/#document-accessibility


Event Accessibility

Events, programs, courses, etc.,



Where do I promote my events?

• You should have one main page where all event/program 
details are kept 
• Website
• UW Event Calendar

• Social media posts, Facebook events, print out flyers, and 
newsletters are encouraged to promote your 
event/program

• *Keeping in mind digital accessibility 



Event Website Example



Event Promotion

• Printed as a handout  
• Posted on social media 
• Posted on website 

• UW branded 
• Color contrast 
• Link to place to read more 
• Text size is good for a print-out, no 

for social or web



Event Promotion

• Printed as a handout 
• Posted on social media 
• Posted on website 

• UW Branded 
• Color contrast 
• Link to place to read more 
• Text size is small, could be hard to 

read for printed – too small for 
digital communications



Event Promotion – on social

• Posted on social media 
• Color contrast & large text 
• Link to place to read more 
• Learn more & rsvp sentence with 

link to webpage 



Events & Programs 
Accessibility Requirements

• Three specific requirements that need to be on your main page:
1. Open to all

▪ This event/course/program is open to all. 
2. Accommodation Statement

▪ This event is open to all. We value inclusion and access for all 
participants. Please email or call [insert email or phone number here] two 
weeks before the event to make an accommodation request. Reasonable 
effort will be made to support your request.

3. Footer
▪ The University of Wisconsin-Madison College of Agricultural and Life 

Sciences provides equal opportunities in employment and programming 
in compliance with state and federal law.



• Events/programs/course are open to all
• Watch out fors

o Listing your audience: describe what the event/program/course entails or what a 
participant might learn instead of saying WHO the course is for

Instead of saying this  Say this 
This course is for beginning beekeepers. UW Beekeeping Short Course is a multi-day course 

designed for those interested in beekeeping where you’ll 
learn how to build and grow a beekeeping business.

The workshop is for local farmers and growers who 
want to learn growing techniques.

This workshop will cover topics such as farming and 
growing techniques and best practices for crops.

This event is for undergraduate students. Regardless of major, degree level or College, all are 
welcome to attend and take advantage of the 
opportunities presented at the Fair.

1. Open to all



2. Accommodation Statement

• Statement must include contact information (email or phone 
number or even better....both!)

“This event is open to all. We value inclusion and access for all 
participants. Please email or call [insert email or phone number here]
two weeks before the event to make an accommodation request. 
Reasonable effort will be made to support your request.”



Accommodations vs. Lodging

• Watch out fors
o Lodging v. Accommodations

▪ If your event has an overnight or folks traveling from out of 
town and may need a hotel – use the word “Lodging” rather 
than “Accommodations”

o Lodging = hotels and places of stay 
o Accommodations = specific needs for the event or program

▪ Example: ramp for a stage, end seat reserved, translator, etc.



3. Footer

• CALS and extension have worked together on this language to 
remain consistent

• This footer language can be at the bottom of the page

"The University of Wisconsin–Madison College of Agricultural and Life 
Sciences provides equal opportunities in employment and 
programming in compliance with state and federal law."



1. Open to all

2. Accommodation 
Statement

3. Footer

Event Website Example



Examples of Main Pages

• FISC Beekeeping Course
• CALS Honorary Recognition
• CALS Field Days

• Main Field Day page has the accommodation statement and footer 
language at the top and each specific Field Day page has them towards 
the bottom

https://fisc.cals.wisc.edu/offerings/uw-beekeeping-short-course/
https://fisc.cals.wisc.edu/offerings/uw-beekeeping-short-course/
https://cals.wisc.edu/about-cals/awards/honorary-recognition/
https://cals.wisc.edu/about-cals/awards/honorary-recognition/
https://cals.wisc.edu/extension-outreach/ars-events/?
https://cals.wisc.edu/extension-outreach/ars-events/?


Event & Program Checklist for Information

❑ Title of Event or Program
❑ Image for event/program
❑ Description of event/program

❑ Date, time, location, audience (open to all)
❑ Price
❑ Lodging
❑ Schedule - can include times of talks, who is presenting, mealtimes, etc.
❑ Parking
❑ Partnerships
❑ Register button or link to registration form
❑ Accommodation statement and contact
❑ Footer language



Event Planning is key 

• Presentation accessibility
• Slides, video, closed captions, sound, etc

• Event planning
• Parking, easy to navigate, directional signage, invitations

• Physical space and environment
• Dietary restrictions, path of travel, restrooms

• Resource: https://digitalaccessibility.wisc.edu/make-it-
accessible/accessible-events/

https://digitalaccessibility.wisc.edu/make-it-accessible/accessible-events/
https://digitalaccessibility.wisc.edu/make-it-accessible/accessible-events/
https://digitalaccessibility.wisc.edu/make-it-accessible/accessible-events/
https://digitalaccessibility.wisc.edu/make-it-accessible/accessible-events/
https://digitalaccessibility.wisc.edu/make-it-accessible/accessible-events/
https://digitalaccessibility.wisc.edu/make-it-accessible/accessible-events/
https://digitalaccessibility.wisc.edu/make-it-accessible/accessible-events/


Web Accessibility Updates



Web Content Accessibility

• Color contrast
• Descriptive link text
• Headings

• Hierarchical from H1-H6 (no skipping levels)
• Should accurately label a section of content

• Image alt text
• Used to describe an image for screen reader users
• Required for all non-decorative images

• Attached PDFs and videos must also be 
accessible

If you are editing a page and spot 
any accessibility issues, you should 
take responsibility for fixing them 
while updating the page.

Recording Available (Web Accessibility in WordPress): webhosting.cals.wisc.edu

https://uwmadison.zoom.us/rec/share/vV-WL3ZiTpK1rau_26axJ-GlIbc723qCJqfQhtfkR6aU8cD2vj3RXU6vFrDg38Xw.GQedWygFYm49O5Gs


Accessibility Deadline

• Deadline: April 26, 2027
• All websites and web pages must be archived or accessible by 

this deadline
• Some exceptions for PDFs and old social media posts
• Prioritize frequently accessed resources and/or 

resources that are critical for access
• e.g. home pages, program pages, applications, sign up forms

ADA Rule Fact Sheet: www.ada.gov/resources/2024-03-08-web-rule/ 

https://www.ada.gov/resources/2024-03-08-web-rule/


UW-Madison Web Hosting Updates



Campus web hosting service changes & migrations

• DoIT WiscWeb Service (Migration Deadline: December 30, 2026)
• All WiscWeb sites must migrate to their new server infrastructure and to their new UW Theme 

2.0
• Site owners are responsible for migrating their own websites
• Any CALS sites already on WiscWeb should stay on WiscWeb and follow their migration process

▪ https://wiscweb.wisc.edu
▪ WiscWeb site list & migration status

• CALS Web Service (Migration Deadline: June 2027)
1. Migrating College, Department, Academic Program, Center & Station sites to our new CALS 

Web Service 2.0 (self-hosted on campus servers)
2. Migrating all other CALS sites (lab and project) to WiscWeb 2.0

▪ CALS site list & migration status

https://wiscweb.wisc.edu/
https://wiscweb.wisc.edu/
https://datastudio.google.com/u/0/reporting/1125c8ec-fb3b-4864-80b3-e7457b903e20/page/p_bvtn7x273d
https://datastudio.google.com/u/0/reporting/1125c8ec-fb3b-4864-80b3-e7457b903e20/page/p_bvtn7x273d
https://docs.google.com/spreadsheets/d/1l49XPappZuBkTDPs8yld-UaQvuqrUV0Dbsf8ciSyNjI/edit?gid=0#gid=0
https://docs.google.com/spreadsheets/d/1l49XPappZuBkTDPs8yld-UaQvuqrUV0Dbsf8ciSyNjI/edit?gid=0#gid=0


CALS Web Service migration – What to expect

• Phase 1 – Contact Site Owner/Manager
• Send email with proposed migration & content freeze window of approx. 2-3 weeks.

• Phase 2 – Active Site Migration
• An export/clone of the site is moved to the new hosting server at a temporary URL and upgraded to new theme (as 

needed).
• Content freeze in place on live site while our web team is working on the staging site.

• Phase 3 – Site Review
• Site owner/manager has opportunity to review & edit the staging site before the go live date.
• Because of impending server shutdown deadline, we will move forward in cases when we do not hear back.

• Phase 4 – Go Live
• Domain cutover: new website goes live at a scheduled time (staging site becomes the new live site).
• Old site is archived for removal, and no longer accessible to site owner or public view.
• There is no downtime during the entire process.

https://webhosting.cals.wisc.edu/service-changes/migration-timeline/

https://webhosting.cals.wisc.edu/service-changes/migration-timeline/
https://webhosting.cals.wisc.edu/service-changes/migration-timeline/
https://webhosting.cals.wisc.edu/service-changes/migration-timeline/
https://webhosting.cals.wisc.edu/service-changes/migration-timeline/
https://webhosting.cals.wisc.edu/service-changes/migration-timeline/


CALS Web Service migration information

• As an FYI, CALS web team contacts dept leadership 2-3 weeks before we start 
contacting site owners.

• A note about digital accessibility
o We are doing some accessibility remediation during migration, but not image alt tags, pdfs, or other 

linked documents. That will remain the responsibility of the site owner/content manager to remediate.

• CALS Migration Landing Page
o https://webhosting.cals.wisc.edu/service-changes/

• Find out where a website is hosted
o https://webhosting.cals.wisc.edu/service-changes/#faq--cals-or-wiscweb

• CALS migration progress sheet

Questions?  Contact websupport@cals.wisc.edu

https://webhosting.cals.wisc.edu/service-changes/
https://webhosting.cals.wisc.edu/service-changes/
https://webhosting.cals.wisc.edu/service-changes/
https://webhosting.cals.wisc.edu/service-changes/
https://webhosting.cals.wisc.edu/service-changes/#faq--cals-or-wiscweb
https://webhosting.cals.wisc.edu/service-changes/#faq--cals-or-wiscweb
https://webhosting.cals.wisc.edu/service-changes/#faq--cals-or-wiscweb
https://webhosting.cals.wisc.edu/service-changes/#faq--cals-or-wiscweb
https://webhosting.cals.wisc.edu/service-changes/#faq--cals-or-wiscweb
https://webhosting.cals.wisc.edu/service-changes/#faq--cals-or-wiscweb
https://webhosting.cals.wisc.edu/service-changes/#faq--cals-or-wiscweb
https://webhosting.cals.wisc.edu/service-changes/#faq--cals-or-wiscweb
https://webhosting.cals.wisc.edu/service-changes/#faq--cals-or-wiscweb
https://webhosting.cals.wisc.edu/service-changes/#faq--cals-or-wiscweb
https://docs.google.com/spreadsheets/d/1l49XPappZuBkTDPs8yld-UaQvuqrUV0Dbsf8ciSyNjI/edit?gid=0#gid=0
https://docs.google.com/spreadsheets/d/1l49XPappZuBkTDPs8yld-UaQvuqrUV0Dbsf8ciSyNjI/edit?gid=0#gid=0


Questions and discussion
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